>, - - 2 Ay~
=5 e iV
‘M

éIRZEIT URIIVERSITY

Y —Ldad) el Al A8

IS gledd) 5 e Laia¥) o glal) 5

RNCIN I RUIPRU TIPS P SVIR it B WYL Rpe LTI (PR
S el GLudl B 8 Al J gl
(35 udad Lo Joaliy 23 57 0)
The Role of NGOs in the Commodification and

Marketing Of the Palestinian Subjectivities To
Funding States in the Colonial Context

O dadia pieals Al

Q grsa ¢ LA

S Ul L0 1 )

Cradanadd — Cuy )
2015



2, o 2 e T ~
(D élﬁi peA
< .t

IRZEIT UNIVERSITY

W

Y — Ll eyl g

TS gload) g doeLaiay) o glal) 3 0

Joall Auidartdl) ) gAY &M\g&&ﬁ@@jﬂ\ﬁsﬁmy\ Jsd

The Role of NGOs in the Commodification and Marketing Of
the Palestinian Subjectivities To Funding States in the
Colonial Context

D §Raia ;UA
2015/5/20 gl wuddg
Caladl diat

i&éﬁcglﬁs%i.d M\w\)cé\)hﬁa@.d

ao\Y

\\9.349 ca.'\QUS@.aAA.J

el Gudll) ale B pdiealal) L33 o ) ganl] YhaSiol Dlu ) oda cath
i Araly 8 Llad) il A8 e LS gl g e laia¥) o gladl bl

.
QAM
-



